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Project Summary

In 2010, the Future
Generations Graduate School
launched the West Virginia
Broadband Opportunities
Program to make computers

and the internet more

accessible and useful to West
Virginia’s families. This program partners with one of the state’s strongest volunteer

networks—Ilocal fire departments and rescue squads.

With support from the 2009 American Recovery and Reinvestment Act, over the next
three years, this program will set up 60 public computer labs in the community centers of

local fire departments.

A computer mentor selected by each fire/rescue station will offer basic computer skills
classes. Other training partners, including the Monongahela National Forest, Mission WV,
Bayview Medical Center, and the WV Partnership of African American Churches, will
offer additional classes to make broadband more useful for families. Volunteers from the
communities are also encouraged to share their skills and knowledge through these new

learning centers.

About the Future Generations Graduate School

The Future Generations Graduate School is an accredited institution of higher
education based in Pendleton County, West Virginia, offering a Master’s Degree
designed for community leaders worldwide. The Graduate School is an outgrowth of
Future Generations, an organization based in West Virginia since 1992, specializing in
community-led development.




Survey Methodology

In October-December 2010, the Future Generations Graduate School conducted
a baseline Small Business Survey representing each of the 30 communities of this
project’s year- One service areas. This survey serves three functions:

A. Collect data for evaluating program impact and change in small business
broadband subscription rates

B. Assess the training needs and interests of small businesses in computer
skills and online marketing strategies

C. Share insightful data with current and potential partners to scale up
program impact and efficacy

Methodology:

Future Generations Staff conducted 248 surveys using a stratified sampling
method to equitably represent each business community in the 1st year of
the West Virginia Broadband Opportunities Program. By identifying all
employers with 15 or less employees within each geographic area served
by partnering Fire and Rescue Stations, the sample was then narrowed to
include a proportional number of businesses from each area.

Future Generations Staff then mailed out 600 surveys with a letter and
program information to selected businesses. After receiving only 28
completed surveys, the remainder 228 surveys were conducted by telephone.




Key Findings: Computer & Internet Use

1.1 Sample Size Per Community
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1.2  Internet Uses of the 67% of Businesses
Connected Online
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1.2 More than any other activity, small businesses have been
using the internet to research and gather information.

1.3 Computer & Internet Use Among Small

Businesses
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1.3 Participants were asked if they used a computer for business purposes.
Of the 33% of survey participants that do not use internet in
operations, 68% of them explained that they “do not need it”
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Of the 41% of Businesses that Use
Online Marketing...
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Businesses that engage in online marketing (102 or 41%)
estimate an average of 16.4% of their revenue as a result.

Internet Marketing Training Requests (from
the 32% of businesses intererested in

trainings)
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The trainings above are proposed trainings to be offered at Fire and
Rescue Computer Labs. Business owners and managers also requested
training in computer-based bookkeeping, basic computer skills, and
Microsoft programs.




1.6 Perceived Business Status
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1.6  Businesses were asked how they perceived the growth of their business.

Other Key Findings

o 11% of businesses surveyed have at least one employee working
from home

«  Businesses that engage in online marketing estimate an average
of 16.4% of their revenue as a result.

«  Small businesses request website design and development
more than any other training opportunity.

o Of the businesses connected online, 64% use DSL, 31% use
cable, 6% use satellite, 1.2% use fiber optic, and less than 1%
use dial-up internet.




Contact

FutureGenerations Graduate School
FutureGenerations WV

West Virginians Shaping Their Futures
North Mountain

HC 73 Box 100

Franklin, WV 26807 USA

Tel: 304.358.2000

Fax: 304.358.3008

Email: broadband@future.edu

future.edu . futurewv.org



